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Victor Bobbett Joe Manna
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Ashley Wallinger
Social Media
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Office of Communications & Marketing

Strategy Advertising Branding Management
Media Trainin N Responses Interviews
Engagement J Releases P
Crisis Preparation Plannin Response Recover
Communication P 9 P Y
3 Employee Switchboard Office Intranet
Newsletters Manager
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Office of Communications & Marketing

Community Celebrations Newsletters Comm.unlty Executive

Engagement Relations Comm
Visual Graphic Collateral . .

Engagement Design Production Arslng Branding
Digital Legal Online Web Website

Communication Posting Engagement Analytics Experience
Content Social Social Social

Posting Engagement Analytics Experience
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Attract & Strengthen
Retain Student Reputation &
Families Brand

CTA: Tour CTA: Subscribe

Attract &

Emergency

Retain Talent Comms
: CTA: Apply CTA: Subscribe
Business - -
Drivers
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GenZ, iGen 1996 - TBD 18 - 23 Pre K— K Parent Early Career
GenY, Millennial  1977-1995 24 - 42 All Grade Parent  Early-Mid Career

Gen X 1965-1976 43 - 54 All Grade Parent  Mid-Late Career
Baby Boomer 1946 - 1964 55 - 73 Guardian-Parent- Late Career -
Grandparent Retired
Traditionalist Before T4+ Grandparent, Retired
1945 Taxpayer

“The three key trends that shape
o generations are parenting, technology,

Crala =i fe sl and ecoNnomics.”
— GenHQ.com
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Digital Marketing Journey

Online PR, News, Ads,
Magazine, Podcast, Videos

Web Design & CMS

Content Marketing (Blogs, Landing
Pages, Tours, Success Stories, E-Book,
Webinars, Events, Testimonials, Email
Marketing, Photos)

Search Engine Optimization
Marketing Automation

Digital Analytics

Social Media Marketing: Follow,

Share, Apply, Tour, Subscribe
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Traditional
rlok ly,
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Newspaper, Magazines, Brochures, Websites, Social Media, Content Marketing,
Postcards, TV, Radio, Print Ads, Flyers Video, Banner Ads, Email Campaigns, Blogs

Physical Materials with Longer Shelf Life and Higher Cost Digital Materials with Shorter Shelf Life and Lower Cost

Physical Distribution Limits Quantity, Reach and Interaction Digital Distribution: Unlimited Quantity, Reach, Interaction

Vendor Print Ad-Centric, "Hunch” Metrics, Low Equity Built Audience Centric, Data Driven, Analytics, Brand Equity Built

Audiences of Rented Platforms is Built, Generates Revenue Audiences of Owned Platforms is Cultivated
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Brochures

Collateral

Magazine

Content
Marketing
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Social
Media

Inbound
Marketing

Marketing
Automation

Email
Campaigns




48 Weeks

<
Campaigns
Calender
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e Smaller Impact
e “Self-Checkout” Theory

e Medium Impact
¢ 1-2 Resources

Scaling * Large & Legal Impact
Response for * Most Resources

Efficient
Operations e Vast Impact
e All Resources
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Pages
Session

70%0
Visitors
35-54

qu It |
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Female 9%CA Mobile




Geo- Most
501973 >> Targeted >>Important>
m 19,899 >> Media >> News >
Facebook > 12,515 >> Moms >> Events >
SOCIal m 3,430 >> Careers >> Jobs >
Media —
: > 981 >> Stories >> AIb?Jr(r)m >
Insights
SUSD Office of Communications and Marketing m >77 >> MeEtingS>> |I§feel’(;i5atls > 14




Key
Outreach
Technology
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Marketing

Social Media Autormation

Automation

Email Website
Marketing Platform

Emergency

& School
Alerts
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Website Revamp

Families, Students,
Employees, Public

Business
Goals

Industry Standards,

Peer Districts

7

D




In Progress

SUSD Office of Communications and Marketing

Tech

e Website
Platform

* Emergency
Comms Platform

e School Comms
Platform

e 1 Button Push

e Stationery
e Templates
e LinkedIn
e Yammer

e Light Pole
Banners

¢ Email
Automation

e Marketing
Automation

e \Webinar Series

e Video
Equipment

e How To

* Tips

e Impactful
Content

e Toolkits

e Video

e Vanity URLs

Content

e Ed Calendar
e Blogs
* Pages
e News

e SM Graphic
Library

e Zenfolio

e Showcase
e Web

e EFE Comms
e Highlights
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Webinars Web

Platform

Fewer
Ads

Topic Mobile Toolkits
y N\ Focus App
Groups Subscribe
Yarré(mer Showcase Tour
: Magazine
LinkedIn Apply Light
: Alumni Pole
LOO k| ng Program Banners

Ahead

Intranet




Thank You!

SUSDCommunications@5SUSD.org




